




C e r t i f i e d  B  C o r p o r a t i o n s  a r e  b u s i n e s s e s  t h a t  m e e t  t h e  h i g h e s t  

s t a n d a r d s  o f  v e r i f i e d  s o c i a l  a n d  e n v i r o n m e n t a l  p e r f o r m a n c e ,  p u b l i c  

t r a n s p a r e n c y,  a n d  l e g a l  a c c o u n t a b i l i t y  t o  b a l a n c e  p r o f i t  a n d  p u r p o s e .  

B  C o r p s  a r e  a c c e l e r a t i n g  a  g l o b a l  c u l t u r e  s h i f t  t o  r e d e f i n e  s u c c e s s  i n  

b u s i n e s s  a n d  b u i l d  a  m o r e  i n c l u s i v e  s u s t a i n a b l e  e c o n o m y.







I t ’s  not  easy —it  takes a  team! Working together,  Charlotte’s  

Web demonstrated prof ic iency in  the fo l lowing categories :  



• Health & Wellness 

• Safety 

• Engagement

• Satisfaction 

• HR Best Practices

• Enhancing Life through Equity and Inclusion

*Source: SustainableBrands.com





• B Corp Cert i f ication demonstrates  to  consumers  

that  the company intent ions  are  authent ic .

• Over  66% of  consumers  have reported that  they  

are wi l l ing  to  spend more for  goods and 

ser v ices  that  have a  pos i t ive  impact .*

*Sources: SustainableBrands.com; Harvard Business Review https://hbr.org/2016/12/it-

pays-to-become-a-b-corporation
**Brightfield Data

https://hbr.org/2016/12/it-pays-to-become-a-b-corporation


• That we must be the change we seek in the world.
• That all business ought to be conducted as if people and 

place mattered.
• That, through their products, practices, and profits, 

businesses should aspire to do no harm and benefit all.
• To do so requires that we act with the understanding 

that we are each dependent upon another and thus 
responsible for each other and future generations.



together, we are a force for good 


